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Persuasion Partners Inc.

Darrin Schmitz is the President of Persuasion Partners, Inc. (PPI). 
Launched in 2005, PPI quickly established itself as a prominent,  
national consulting firm when Darrin served as the chief strategist  
for one of just two statewide campaigns in the entire nation to flip  
an office from Democratic to Republican in 2006.

Darrin was a team member of the AAPC “2020 Campaign of the 
Year-Republican”, a 2020 recipient of two Goldie Awards, and in 2019 
was one of three finalists in the county for the American Association 
of Political Consultants’ People’s Choice Award which selected his 
work as one of the three best voter contact mail in the country. He’s 
won dozens of Pollie, Goldie and Reed Awards during his tenure as 
President of PPI.

In 2016, Darrin served as a voter mail consultant to President Donald 
Trump’s primary campaign as well as the Trump/RNC Victory effort.  
In 2011, he was the general consultant for Reince Priebus’s campaign 
for Republican National Committee Chairman.

Citing “a number of big wins as a consultant”, Darrin was named  
a Top Influencer by Campaigns & Elections. Darrin has provided  
voter contact consulting in more than 30 states including voter 
contact mail for a variety of high profile races across the country; 
campaigns of Governors’ Rauner and Haslam, US Senators Johnson, 
Cotton and Corker, and US Representatives Duffy, Davis, Kinzinger, 
Shimkus, Fleischmann, Gallagher, and more.

•	 Integrated voter contact mail

•	 Digital advertising

•	 Franked mail communications

•	 Phones

•	 Website design and development

•	 Email strategy

•	 Social network engagement

•	 Texting services
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Award Winning Mail
2020 AAPC GOP Campaign of the Year team member

2019 American Association of Political Consultants’ People’s Choice Award Finalist 
2019 two Goldie Awards for Voter Mail Excellence

2019 two Pollie Awards Voter Mail Independant Expenditure 
2017 Reed Award for “Best Bare-Knuckled Street Fight Victory” Voter Mail Piece
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www.persuasionpartners.com

Persuasion Partners Inc.

President Donald J. Trump
Darrin Schmitz, PPI President, served as a voter contact mail specialist to the Donald J. Trump 

for President campaign designing mail in key, targeted states in the Republican primary and the general election. 
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Reince Priebus
RNC Chairman and White House Chief of Staff. Darrin Schmitz served as the General Consultant to  

Chairman Reince Priebus’ campaign for Republican National Committee Chair and developed all campaign materials.

PPI is proud to have served as the lead  
consulting firm on Reince Preibus’ campaign  
for RNC Chairman. PPI provided strategic  
counsel, messaging, media relations advice,  
and staff assistange on all levels in the  
Chairman’s historic victory.

In the weeks prior to the Republican National 
Committee’s election of a new Chairman,  
Persuasion Partners, Inc. helped Reince get  
his message out to the Committee Members  
in a unique and eye-catching way.

WE WON

AGAIN IN

2013 &
2015!
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Persuasion Partners Inc.

Integrated Campaigns
 Multichannel campaigns for candidates, committees, and corporate clients designed to integrate messages 

across many platforms to maximize impact and delivery.

LET’S GET READY TO
HARD ROCK KENOSHA

Now’s OUR Time.

Learn more about the Hard Rock Hotel & Casino Kenosha at

casino.hardrock.com/Kenosha

Now is the time for Kenosha residents to have access to world class amenities 

and entertainment, thousands of good-paying jobs, and over $350 million in 

positive local economic impact. 

PAID FOR BY MENOMINEE KENOSHA GAMING AUTHORITY

ADD YOUR 
VOICE TO THE 

GROWING 
LIST OF 

SUPPORTERS 
TODAY:

Tell your County Supervisors:

VOTE YES ON THE HARD
ROCK HOTEL & CASINO.
Make Kenosha a more vibrant place for

families to live, work, and visit! 

“ The Kenosha community and the Menominee

 tribe have wanted this project for more than

 20 years. It’s time to make it happen.” - Kenosha News
 Editorial Board,

 July 30, 2022

Placeholder quote 
to be determined 
expressing 
support for the 
Hotel & Casino 
project TBD.” 

- Kenosha County Executive,

 Samatha Kerkman 

Kenosha City Council 
overwhelmingly 
votes to support 
Hard Rock 
entertainment 
development.” 

- Fox News, Kenosha Hard Rock

 Casino proposal, Common Council

 votes to approve, January 5, 2024
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INTEGRATED VOTER CONTACT & DIGITAL ADVERTISING

HARD ROCK CASINO, KENOSHA WI:
	 CHANNEL	 TOTAL

	 Programmatic - County 1/10-1/16	 990,116

	 Programmatic Geofence - County Supervisors 1/16	 55,700

	 Texts - Sent 1/11, 1/13 and 1/15	 240,051

	 Mailers Sent - Drop 1/10	 57,379

	 Email Blast Recipients	 ~27,000

	 Advocate Letters Sent 1/10-1/16	 10,791 as of 1/16

	 Unique Advocates Acquired*	 2,733+ as of 1/16

Multi-channel messaging on behalf of the  
proposed Hard Rock Casino & Hotel in  
Kenosha, Wisconsin.

Innovative calls-to-action, demand-side  
platforms, and hyper-targeting we put your  
message in front of the right audience on  
the right channels at the right time to ignite  
immediate results. In this case, PPI+TLC  
delivered an integrated texting, digital, mail,  
print, media, and email campaign that  
successfully delivered results for our clients.

CANDIDATE Mandy Wright

IMPRESSIONS 503,045

REACH 44,875

FREQUENCY 11.21

CLICKS 302

SOCIAL ACTIONS 156

INTEGRATED VOTER CONTACT: AMERICAN FEDERATION FOR CHILDREN CAMPAIGN OVERVIEW

In the month leading up to the 2014 
General Election, the American Federation 
for Children launched an integrated voter 
contact strategy in an e ort to defeat 
Mandy Wright.  Shortly after the mail hit 
homes, an aggressive digital ad campaign 
was initiated reinforcing the hard-
hitting messaging against Mandy Wright.
Performance was strong, with over half a 
million impressions and a reach of close 
to 45,000 voters.  The conclusion - Dave 
Heaton e ectively defeated Incumbent 
Mandy Wright.

Below is an overall breakdown of top-line 
metrics for the digital campaign:
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